THE LIVING VOICE AND LISTENING EAR
Evangelism requires 
A CULTURE OF STORYTELLING
Tell how God’s Story is the story of your congregation…..
The Question:  What impression do you want people to have of your congregation? 

The Goal:  Have a consistent story of how God works in your church.  
· Define your unique mission 

· Develop a centering word or phrase for your congregation that reflects who you are
· Come up with a paragraph that describes your church in everyday language 

· Provide regular opportunities in worship to share stories of how God is working through your ministry 
Coordinate all your ministries with your story…

The Question: How does what we do tell our story?  

The Goal: Make sure that your ministries reflect the story God is doing among you. 

· Foster an understanding that every ministry is at its core evangelism (it tells God’s story) 

· Provide regular opportunities in worship for those who minister to tell the story of what they do.  (Bible Study Leaders, Social Ministry Volunteers, Sunday School etc.)

· Ask the question of “how does this tell our story?” whenever you start a new ministry initiative. 
· Let the ministry that does not fit your story die.  (Give thanks for it, bless those who worked on it, and move on) 

Tell your story of God to the world…
The Question:  How do we get the word out? 
The Goal:  Every time God does something with you, you talk about it!

· Build up the prayer life of your congregation so that people can actually see God at work 
· Provide a structured training event to foster active listening and storytelling within the congregation. 

· Encourage people to tell their stories to their connections however they want

· Encourage the use of social media to tell God’s story 

· Invite connections to church in person at social gatherings 

· Invite connections to church via social media  

· Check in on social media when you come into church (tag church friends who you see in the building) 
· Be present in the community to tell your story (tables at community events, such as community fairs, road races etc.) 

· Advertise, Advertise, Advertise.   (Radio, public access TV, Coupon mailers, schools, chamber of commerce publications,) 
Check your Story for consistency…
The Question:  Are we all telling the same story? 

The Goal: Develop Consistent communication strategies across all media to avoid sending a mixed message.
· Develop a communications team to help the pastor guard the vision of the story 
· Come up with one logo for your church 

· Limit Fonts in signage, publications, presentations, and especially web sites and social media pages. 
· Come up with consistent color scheme for all outside communications

· Make sure that resources you pass on from outside groups are consistent with your story.  
· Maintain your website!  Keep pictures and events up to date so that you are telling God‘s story to today!!!! 
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